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Manulife Philippines Launches New Mobile App to Meet Filipinos’ 

Growing Demand for Digitally Enabled Insurance Services 
 
Manila, Philippines — Manulife Philippines, the local arm of global financial services provider 
Manulife, recently launched its Manulife Online Mobile App, expanding its digitalization efforts to 
ensure more convenient and hassle-free options for customers to access and manage their 
insurance policies.  
 
Manulife’s web-based customer portal Manulife Online has been consistently ranked by Filipino 
insurance customers as the No. 1 online insurance self-service platform. Now available on the 
App Store and Google Play, the app enables customers to access Manulife Online on their mobile 
devices to perform self-service policy transactions, such as policy viewing and contact details 
update, checking of fund values of their investment-linked products, accessing premium payment 
information and history, and secure premium payment online. The app’s one-time PIN (OTP) 
feature is enabled to help ensure customer data privacy and security. 
 
“The new Manulife Online Mobile App is launched at the nexus of two behavioral shifts happening 
in the Philippines -- Filipinos’ rising awareness of the value of life insurance and their appreciation 
for digital platforms for financial management and transactions,” said Rahul Hora, President and 
CEO, Manulife Philippines. “Our mobile app is a testament to our dedication and focus on our 
ambition to become the most digital, customer-centric global company in our industry. We are 
doing this by continuously enhancing our products and services to adapt to our customers’ 
evolving behaviors and preferences, and enabling more Filipinos to manage their protection 
needs as they financially prepare for the future.”  
 
Manulife’s recent Asia Care Survey has found that up to 80% of the respondents in the Philippines 
are interested in purchasing insurance products as they take charge of their health and finances 
amid economic uncertainties. Further, findings in Manulife’s The Modern Filipino Family: 
Exploring family dynamics and digitalization in the new normal study highlighted Filipinos’ 
increased preference for online platforms when conducting various financial transactions, with up 
to 82% of respondents saying they have been using digital applications due to convenience 
(45%), sense of security (22%), and protection (17%).  
 
For more information on Manulife Online Mobile App, you may watch the video here. For other 
updates, visit www.manulife.com.ph.  

https://www.manulife.com.ph/about-us/newsroom/latest-news/filipinos_view_the_challenge_of_health_longevity_with_growing_concern_-_manulife_survey_shows.html
https://www.manulife.com.ph/about-us/blog/the-modern-filipino-family.html
https://www.manulife.com.ph/about-us/blog/the-modern-filipino-family.html
https://youtu.be/KOtBm8yKctE
https://www.youtube.com/watch?v=KOtBm8yKctE
http://www.manulife.com.ph/
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About Manulife Philippines 
The Manufacturers Life Insurance Company opened its doors for business in the Philippines in 1907. Since then, Manulife's Philippine 
Branch and later The Manufacturers Life Insurance Co. (Phils.), Inc. (Manulife Philippines) has grown to become one of the country's 
leading life insurance companies. Manulife Philippines is a wholly-owned domestic subsidiary of Manulife Financial Corporation, 
among the world's largest life insurance companies by market capitalization. Learn more about Manulife Philippines by visiting their 
website manulife.com.ph and following them on Facebook (facebook.com/ManulifePH), Twitter (@ManulifePH), and Instagram 
(@manulifeph). 
 
About Manulife 
Manulife Financial Corporation is a leading international financial services provider, helping people make their decisions easier and 
lives better. With our global headquarters in Toronto, Canada, we provide financial advice and insurance, operating as Manulife across 
Canada, Asia, and Europe and primarily as John Hancock in the United States. Through Manulife Investment Management, the global 
brand for our Global Wealth and Asset Management segment, we serve individuals, institutions, and retirement plan members 
worldwide. At the end of 2022, we had over 40,000 employees, over 116,000 agents, and thousands of distribution partners, serving 
over 34 million customers. We trade as 'MFC' on the Toronto, New York, and Philippine stock exchanges and under '945' in Hong 
Kong. 
 
Not all offerings are available in all jurisdictions. For additional information, please visit manulife.com. 
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